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Paul Rand was born in August 1914 in a Jewish family and grew up in Brooklyn, New 
York. He is famous for his corporate logo designs. While he was in high school, he took night 
classes at the Pratt Institute at night and self-taught himself  as a designer. He was one of  the first 
American commercial artists to join the modernist movement. I am strongly attracted to his work 
because his minimal designs can communicate so well.

A design of  Rand which catches my eyes is the 
book cover for “The Second Man,” written by Ed-
ward Grierson. I immediately am attracted to the 
cover by the images of  two men overlapping each 
other. One image is in black, the other one is in 
white, and the overlapping is in eye-catching red. 
This choice of  using colors gives a very strong con-
trast and makes the story seems more mysterious. 

The book title is placed in the middle using basic 
sans-serif  typeface. Rand uses black and white 
colors to separate the words and let them stand 
out from the background. On top of  the cover is 
a small line to introduce the author, and on the 
lower left side listed the price. Rand uses a script 
type of  typeface that resemble handwriting. The 
strongest point of  the design is the suggestive use 
of  images, while the use of  other elements is very 
clean and minimal.
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My other favorite piece from Rand’s 
work is the advertisement he designed 
for Jaqueline Cochran. This design is 
to advertise leg tanner product. I real-
ly like the combination of  images and 
text that Rand uses in his design. 

In addition, this arrangement also suggests the balance the product gives which is mentioned in 
the text. The descriptive text is placed around the images, making them both very well connected. 
The brand name is typed uppercase, larger font, and placed between the legs; which. It’s inter-
esting that Rand uses repeating colors for every letter, and it really grasps the attention for the 
brand name. Rand only uses one kind of  typewriter typeface that makes the design look vintage 
and simple. Regarding to colors, he also keeps it minimal by using only white, black, and tanned 
brown. The minimal negative space successfully keeps the images and text stand out. The nice 
tanned brown color of  the legs and the bottle makes the design stronger in terms of  emphasizing 
the use of  the product.

These elements are strongly connect-
ed by his way of  arrangement. The 
pair of  leg are place up-side-down, 
which makes it a much stronger im-
age and brings more attention to the 
design. On top of  the woman’s leg is a 
ball suggesting sunny days and beach-
es. The image of  the product, is then 
placed on top of  the ball, giving it the 
most attention. 
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