
“The More Tobacco Advertise-
ments I see, the more likely I am 
to smoke.” which helped spread 
the word while walking around 
St. George. Ending at Borough 
Hall for refreshments, the large 
group of kids walked through the 
area encouraging their friends 
not to smoke, stopping at delis 
and drugstores to point out the 
amount of cigarette posters. “It 
really is disgusting.” commented 
Gabriel Solano, junior, a main 
speaker and a member of the 
student organization, “Tobacco 
companies are gearing all their 
advertising towards students. It 
disgusts us, and we knew we had 
to do something about it.”
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Walk exposes dangers of ads             

 “It’s kind of last min-
ute.” said Joe Sicilian, Coordina-
tor of Student Activities. “But we 
can handle it,”  he assured the stu-
dent government, who had been 
presented with a new challenge; 
to put together an awareness walk 
in three days. “We were chosen 
for this because we’re becoming 
known as a school for activism,” 

continued Sicilian, “People trust 
us to take action, it really is a big 
deal.”
 The walk, entitled “Take 
A Walk in Our Shoes” was spon-
sored by the American Lung 
Association, the Staten Island 
Smoke-Free Initiative and Real-
ity Check, a program sponsored 
by the Jewish Community Center. 
The walk had one purpose, to in-
crease awareness of the amount of 
tobacco advertising that is geared 
toward children. Approached by 
James Pistilli, borough organizer 
of the Staten Island Smoke-Free 
Partnership and Staten Island 
Quits Chairman, Curtis High 
School decided to spearhead the 
walk to help show others how 
much tobacco advertisement is 

on display close to schools. Cur-
tis and Tottenville students gave a 
tour to other students, as well as 

areas tobacco advertisement hot 
spots.
 “Once you actually 
actively look for it, it becomes 
quite noticeable,” says Sarah 
Keddy, Junior Class Vice Presi-
dent. “Walking down to Borough 
Hall, there were about twenty 
advertisements for tobacco, all 
in proximity to schools.” During 
the walk, the students passed sev-

stores with tobacco products. The 
proximity of the advertisement 
to the school helps tobacco com-
panies promote their products to 
younger people. “The younger 

Members of the S.O 
set up an anti-smoking 
walk that showed how 
smoking advertisements 
are geared towards 
children. 
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 Hookah, the Middle Eastern 
water pipe made for smoking 

-
creasingly popular among teenag-
ers and young adults in the United 
States and Europe. Though illegal 
for minors under federal law, be-
cause it involves tobacco smok-
ing, many teens are not asked for 

and these lounges are not moni-
-

lar lounge on Staten Island that 
allows minors to smoke Hookah 
is the 101 Cafe. This has become 
a popular hangout among Curtis 
High School students. 
 What many don’t real-
ize, however, are the harmful 
risks of hookah. “The tobacco 

said one Curtis senior, “so any 
carcinogens are basically re-
moved.” This misconception is 
shared by many. 
 A poll conducted on 
Facebook found that 83.3% (105 
out of a total 126 students sur-
veyed) of high school students in 
the tri-state area think cigarette 
smoking is more harmful than 
hookah. One student even com-

mented on the survey, exclaim-
ing, “Wait, it’s not legal for mi-
nors? I thought it was!”  A small 
debate ensued under the poll with 
comments going back and forth 
about whether cigarettes or hoo-
kahs are more harmful to smoke. 
A surprisingly large number of 
students argued against ciga-
rettes, believing them to be more 
harmful despite the comments 

Students hooked on hookah
Grim statistics on 
Hookah smoking does 
not dissuade teenager 
users.
BY: SARAH ALY

stating the potency of hookah to-
bacco. 
          According to the Mayo Foun-
dation for Medical Education and 
Research, “The tobacco is no less 
toxic in a hookah pipe, and the 

-
ter out the toxic ingredients in the 
tobacco smoke. Hookah smokers 
may actually inhale more tobacco 
smoke than cigarette smokers do 

because of the large volume of 
smoke they inhale in one which 
can last as long as 60 minutes.”  
 As alarming as this in-
formation is, many students con-
tinue to smoke hookah because it 
is the basis of many “social gath-
erings” and is “fun, almost like 
gathering for a drink,” said one 
former Curtis student, Soukaina 
Sourouri ‘11.

So why do young people smoke? 
“Everybody does it. They don’t 
really ID you unless you’re like 
12 or causing trouble, so its an 
easy way to have fun without get-
ting in trouble,” said one senior 
who commented on the Facebook 
poll. Another student said, “It’s 
a way to get together and have 
fun, so I won’t have to worry 
about driving or walking around 
in public.” For yet other students, 
it’s a cultural thing. One student 
of Middle Eastern descent com-
mented, “My father has a hookah 
pipe at home. We smoke it at par-
ties and just to relax.” For a lot of 
others, it simply “taste’s good,” 
as many students agreed. Hookah 

mango, mint, apple, peach, and 
grape. Most students, however, 
aren’t aware of the negative re-
percussions of smoking hookah, 
which makes it all the more popu-
lar. I know at least 25 non-Ara-
bian students in Curtis alone that 
smoke hookah regularly. I myself 
was surprised when I found out 
the potency of tobacco in hookah 
– the equivalent of 18 cigarettes 
in one session! Ignorance, in this 
case, is not bliss and can be fatal 
for hookah smokers.  

the better,” said Pistilli. “Tobacco 
companies are only looking for 
replacement smokers. Smokers 
are already addicted, they don’t 
need to be persuaded.”
 The walk helped stu-
dents realize how advertising is 
geared toward children. Signs 
placed prominently next to ice 
cream signs, candy, and even pic-
tures of Spongebob Squarepants, 
showed the students that the ads 
are being cleverly placed by the 
tobacco companies. “The tobacco 
companies are really smart,” said 
Bayron Torres, senior. “They 
place their ads so strategically, I 
can’t believe how it really is sole-
ly for the children.”
Students who participated in the 
walk received red shirts that read 

A walker wears an anti-smoking t-shirt to show awarness for the overabundance of smoking 
advertisements. 
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Curtis students parade around St. George raising awareness for anti-smoking. 

Curtis student at the 101 Cafe smoking hookah. 


